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Mpec peni3s: NMepemoxui COLLAB 3ano4aTtkoBYHOTb J4OBroCTPOKOBI
BigHOocuHU 3 MetLife

NOHAOOH, 16 kBiTHA 2018 poKy — Insurtech-ctapTanu 3maratoTbCH Y BiAKPUTOMY KOHKYPCi Ha MignMcaHHs
KoHTpakTy cymoto y 100 000 ponapis CLUA Ta oTpumaTts Harogy po3pobuty MinoTHy nporpamy i3
MOXIMBICTIO MOOYyA0BM OOBrOCTPOKOBOro naptHepctBa 3 MetlLife EMEA, cnpsiMOBaHOro Ha iHHOBaUii, sk
KaXyTb nmonepefHi nepemoxui nporpamu collab.

Bxe 3Ha4Ha KifnbKiCTb KOMMaHin Ta nignpuemMuiB noganu 3aseky Ha "collab 3.0 EMEA" — rnobanbHy
iHHOBaLiMHY nnatdopMy, SKa 3anpollye YYacHUKIB 0 MacliTabHoro BefeHHs GisHecy 3 Metlife, Bupiwyroun
HarBaknmBiwi npobrnemu cTpaxoBukiB y €Bponi, Ha brmsbkomy Cxoai Ta B Adpui.

Craptanm Bce we MoXyTb nogasaty 3asBku Ao 20 kBitTHa 2018 poky yepes Beb-cant collab anst po3podku
pilleHb Y Takux cdepax, siK 3anyyeHHs KieHTiB, Npoga Ta onepadii, a TakoX NifoTyBam Ui pilleHHs 3a
ponomoroto MetLife EMEA.

MonepegHi nepeMoXuUi nporpamu 3ocepedxyBanv yBary Ha obnacTax, BKMKOYar4M onTMMi3auito onepauin,
LiHOYTBOPEHHST MPOAYKTIB, B3aEMOAI0 3 KNiEHTaMW, AWOXUTan TeXHomoril y AMCTpuOyUil Ta aHani3 3anuTiB.

Knaac CmiiHeH, reHepanbHui gupektop komnadii Montoux, oguH 3 nepemoxLiB npoekty collab 2.0, akui
BXE po3noyaBs NifoTyBaTM pilleHHs 3 oNTUMi3auii LiHOYTBOpPEHHs Yy npoayktax komnadii MetlLife Japan,
pekoMeHAye CTapTanam Mpo3opo po3rnagatm nepesaru Ta HeJoMiKM pilleHb Ha eTani NodaHHA 3asBKW L0606
nigroTyBammcb [0 3HA4YHOrO MOAanbLUOro 3anyyeHHsi, SKLL o iX 0bepyTb y AKOCT yvacHumKa.

MetLife Bu3Hauute Bicim duiHanicTiB Ta ob'egHae ix 3 yemnioHamu cepef cniBpobGiTHMKIB komnaHii MetLife
EMEA, wo6 gonomorm diHanictam MNOKpaLLuTA CBill piBeHb i 30aTHICTb BUPILLEHHSI Npoonem.

"Bu ByoyeTe OOBrOCTPOKOBI BifHOCWMHM, TOMY MpUAINiTe 4ac AN NOSICHEHb Ta 3anuTaHb Ta 3abe3nedyTte uiTke
cninkyBaHHsA. MaiTe TepniHHa i nuTanTe nopaam y YemnioniB MetLife Ta komaHan LumenLab. Lien npouec €
3HAYHOW MiAMOro Ans Toro, w06 CTBOPUTU MpaBUibHY MPOMO3uLiio. "

"lNepemora y nporpami ctana 4ygoBvMM CNocoboM BMXOQY Ha HOBMIM PUHOK Ha BiAMIHY Bif TpaguvuinHux
LWNSXiB, i KMHOYOBOK nepearoto OyB piBeHb NigTPMMKM KomnaHii MetlLife ans 3abesneveHHs ycnixy B
iHHoBaUjsx", — ckasaB Knaac CTMiAHEH, BMKOHABYUIA OMPEKTOP KOMMaHii Montoux.

Bicim chiHanicTiB OygyTs 3anpoweHi gns ydacTi y camiti EMEA ta Demo Day y JloHgoHi 11-12 nunHs 2018
poKy, L,00 NpeacTaBu™ CBOI PilLEeHHs, Ae 1 Byae OronoweHo iM’'si OCTaTOMHOrO MNEPeMOXKLS.

o6 gisHatich Ginbwe Ta nogatm 3asiBKy Ha cniBnpauto 3 EMEA 3.0, Bigsigante: collab.lumenlab.sq.

Mpo MetLife

MetLife, Inc. 3aBasikn cBoiM godipHim ToBapuctBam (“MetLife”), € ogHieto 3 HaMbINbLIMX KOMMaHIN
CTpaxyBaHHS XWUTTs1 B CBITi, L0 Haa€e NOCNYrN 3 CTpaxyBaHHS XUTTA Ta KOPMOPATMBHOIO CTpaxyBaHHS
cniBpobiTHUKIB KOpnopawijn, w06 4oNoMOr npMBaTtHUM ocobaM Ta MiaAnpueMCTBaM MOLOPOXYBATU XKUTTAM,
CMOBHEHUM pi3HOMaHITHUX 3MiH. KomnaHisa 6yna 3acHoeaHa B 1868 pouj, i Ha cborodHi Beae CBOW
AianbHicTb y Ginbw Hixk 40 kpaiHax Ta nocigae NpoBigHi No3uuii Ha puHKY B CnonyyeHnx Ltatax Amepuky,
Anonii, NNamHcbkin Amepuui, Asii, €Bponi Ta kpaiHax brnmabkoro Cxogy. [Ans oTpymaHHA L0AATKOBOI
iHdopmauii BigBiganTe cant www.metlife.com
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Mpo LumenLab

KomnaHis LumenLab BucTtynae y poni “nioHepa 3 BubyxoBux iHHoBaLin” ana MetLife ta nnaHye ctBoputn
HOBUI Bi3HeC y cdepi OXOPOHU 340poB's, 406pobyTy Ta meHcinHoro goctatky. JItomeH — Mipa cBitTna —
CUMBOJI3y€ Halle NparHeHHs BUCBITIOBATM HOBMWI LUSSIX 4O BUPILLEHHS NpobreM, 3 SIKUMU CTUKaKTbCS
cborogHi nogun B Asii. 3aBAsKM Hawwih cNpsAMOBAHOCTI Ha CTBOPEHHSI HOBWX NPOAYKTIB Ta MOCNYT,
3aCHOBaHMX Ha TEXHOMOrii Ta AaHWX, MW MparHemMo AOMNOMOrTU NAAM Y AOCATHEHHI BaraTworo Ta
MOBHOLIHHOMO XWTTA. [na oTpMMaHHsa [o[aTtkoBoi iHdopMalii BigsiganTte www.lumenlab.sg
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Jo Riddell jriddell@metlife.com +44(0)7557286265
Jonathan Bunn jbunn@metlife.com +44 (0) 7557 161018
Asisa

Ywette Marmur ymarmur@metlife.com +852 5716 8533

COLLAB WINNERS ARE 'BUILDING A LONG-TERM
RELATIONSHIP' WITH METLIFE

LONDON, April 16, 2018 — Insurtech start-ups competing to win a US$100,000 contract to develop and pilot
solutions with MetLife EMEA can look forward to “building a long-term relationship” focused on helping
innovation to succeed, previous winners of the insurance giant’s collab programmes say.

A large number of insurtechs and entrepreneurs have already applied for “collab 3.0 EMEA”, a global open
innovation platform inviting participants to scale their business with MetLife while solving some of the
insurer's biggest challenges across its business in Europe, the Middle East and Africa.

Startups can still apply up until close on 20 April, 2018 at the collab website for the opportunity to dewelop
solutions in areas such as customer engagement, sales, and operations, and to pilot these solutions with
MetLife EMEA.

Created by LumenLab, MetLife Asia’s innovation center, collab 3.0 EMEA builds on the success of two
previous collab programmes for MetLife Asia (collab 1.0) and MetLife Japan (collab 2.0), which have
awarded US$600,000 in equity-free contracts to startup finalists.

Previous collab winners hawe focused on areas including operations optimisation, product pricing, customer
engagement, digital distribution, and claims analysis.

Klaas Stijnen, CEO of Montoux, one of the collab 2.0’s winners, which has already started to pilot its
solutions in product pricing optimisation with MetLife Japan, advises entrants to be transparent about the
advantages and disadvantages of their solution when applying and to be prepared for high calibre
engagement if they are selected for the programme.

Following a rigorous selection process, MetLife will determine eight finalists and pair them with MetLife
EMEA employee champions to help finalists hone their pitch and improve problem-solution fit.

“You are building a long-term relationship, so take your time to explain and ask questions and ensure
communication is clear. Have patience and ask for advice from MetLife’s employee champions and
LumenLab’s collab team on your pitch. That process is a great help to get your value proposition right.”

“‘Winning collab was a far easier way of entering a new market than the traditional route and a key advantage
was the level of support from different layers and geographies within MetLife to make innovation succeed,”
Klaas Stijnen, CEO of Montoux.

The eight finalists will be invited to attend the collab Summit EMEA and Demo Day in London on 11-12 July
2018 to present their solutions where the ultimate winner will be announced.
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To learn more and apply for collab 3.0 EMEA, please \isit: collab.lumenlab.sq.

About MetLife

MetLife, Inc. (NYSE: MET), through its subsidiaries and affiliates (“MetLife”), is one of the world’s leading
financial senices companies, providing insurance, annuities, employee benefits and asset management to
help its individual and institutional customers navigate their changing world. Founded in 1868, MetLife has
operations in more than 40 countries and holds leading market positions in the United States, Japan, Latin
America, Asia, Europe and the Middle East. For more information, visit www.metlife.com

About LumenLab

As MetLife’s pioneers for disruptive innovation, LumenLab is charging ahead to create new businesses in
health, wealth and retirement. Lumen, a measure of light, symbolizes our commitment to illuminating a new
path for solving the problems that the people of Asiaface today. Through our focus on building new products
and senices grounded in technology and data, we aim to help people achieve richer and more fulfilling lives.
For more information, visit www.lumenlab.sg
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